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Building healthier lives, free of cardiovascular diseases and stroke

Our Impact Goal:
By 2020, to improve the cardiovascular health of all Americans by 20 
percent while reducing deaths from cardiovascular disease and stroke 
by 20 percent.

The Reality:

• Heart disease is our nation’s #1 killer, causing 40.6% of all deaths – more 
than the next six causes of death combined.  

• Stroke is our #3 killer and leading cause of serious, long-term disability.

• One out of five women has some form of heart disease.

• Cardiovascular diseases cost the U.S. an estimated $329.2 billion in 2002.

OUR MISSION



OUR SOLUTION

Awareness – Increase public awareness via 

educational campaigns of heart disease and stroke as 
the #1 and #3 killers of Americans.

Knowledge – Educate healthcare professionals 

regarding the latest guidelines as determined by the 
American Heart Association to treat heart disease and 
stroke.

Advocacy – Educate lawmakers, public officials 

and the public at large, on the American Heart 
Association’s position surrounding public policies that 
affect our nation’s health.

Action – Raise funds that support awareness, 

education and research programs in Central Illinois.



Through our action…

Research shows that 96 percent of women who “Go 
Red” have made at least one choice to improve their 
heart health. 

• More than 40 percent have lost weight.
• More than half have increased their exercise.
• Six out of ten have changed their diets.
• 53 percent have checked their cholesterol levels.
• One third have investigated their family’s history of 
heart disease or talked to their doctor about their 
personal heart risks. 



Through community events…

• Public awareness and 
call-to-action campaigns

• Targeted public education 
campaigns for women



• American Heart Association’s premier 
fundraising event for women’s research 
awareness and education

• A great opportunity to help fight heart 
disease and stroke while offering the 
corporate and medical communities 
premium marketing opportunities

• Raised over $55,000 and 300 female 
attendees in 2011

• Collected over 125 Smoke-Free Illinois 
petitions

• Over 150 attendees attended one or 
more educational break-out sessions

• More than 50 women received a free 
blood pressure and cholesterol 
screening

• More than 20 area businesses were 
corporate sponsors in 2011

Anne Dill, 

Private Client Relationship Manager, Busey

2012 Go Red for Women Chair

300 attended the 2011 Go Red For Women Luncheon

2012 Go Red For Women 
Luncheon & Symposium



Go Red for Women 2012 Partnership Year-Round
$10,000 Sponsorship Levels

2012 Luncheon & Symposium Year-round 
$10,000 Sponsorship Levels 



2012 Luncheon & Symposium Year-round 
$7,500 and $5,000 Sponsorship Levels 



2012 Luncheon & Symposium Event 
$3,000 Sponsorship Levels 



2012 Luncheon & Symposium Event 
$1,500 Sponsorship Levels 


